Political Bargaining and Cartelization in the New Deal: Orange Marketing Orders by Hoffman, Elizabeth & Libecap, Gary D.
Economics Publications Economics
9-1994
Political Bargaining and Cartelization in the New
Deal: Orange Marketing Orders
Elizabeth Hoffman
Iowa State University, bhoffman@iastate.edu
Gary D. Libecap
University of Arizona
Follow this and additional works at: http://lib.dr.iastate.edu/econ_las_pubs
Part of the Agricultural and Resource Economics Commons, Economic History Commons,
Labor Economics Commons, Political Economy Commons, Public Economics Commons, and the
Regional Economics Commons
The complete bibliographic information for this item can be found at http://lib.dr.iastate.edu/
econ_las_pubs/352. For information on how to cite this item, please visit http://lib.dr.iastate.edu/
howtocite.html.
This Book Chapter is brought to you for free and open access by the Economics at Iowa State University Digital Repository. It has been accepted for
inclusion in Economics Publications by an authorized administrator of Iowa State University Digital Repository. For more information, please contact
digirep@iastate.edu.

































